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2> Turn Web activity into revenue opportunities
2> Match Web visitors to CRM Contacts and Leads
2> Automate sales follow-up based on Web behavior

2> Measure campaign performance by Web conversions

With CoreMotives’ Website Intelligence for Dynamics

CRM, you can easily track your Web visitor activity with - =
Dynamics CRM, enabling a complete view of Web ' =
interactions from specific Contacts, Leads and also - — ' K ) R — <3
anonymous visitors. Easily correlate this Web activity to Eummmmmmmm.g i

Campaigns, Opportunities, Orders to gain broad insight
into the effectiveness of your marketing efforts.
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The integration between your existing Web pages and
Dynamics CRM gives you the ability to:

o track your Website visitor activity in Dynamics
CRM, giving you instant feedback on the
effectiveness of your marketing campaigns
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It's an easy step to start tracking your Website pages in
Dynamics CRM, and to reap the benefits of knowing who
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Most importantly, your sales team is empowered with ?:ﬁ e MR _—_ Mailué;o\.fps e
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contacts are interacting with your Web site. This is 3hi

a powerful view that enables each sales person to see:

®» which currently open Opportunities have Web o 3 Campanps By

activity associated with them
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®» when a previously "stalled" opportunity suddenly

begins to interact with the Web site, enabling an
immediate re-engagement action by the
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Automate Sales Follow-up Actions &5 +
Because you know who is visiting your site, these actions _ :»;N

can be used to trigger any number of workflow rules in -
CRM. Knowing which Web pages your Contacts and |
Leads are visiting, knowing how they got there, and i e b

which campaigns originated the visit, enables you to ﬁ"’" p—
automate a wide variety of follow-up actions based on P e —

visitor Web behavior.

Create Fully Integrated Web F . . .
baelendiicid 1 | : ®» Cloud-based with nothing to install on your CRM
In addition to tracking regular page views in Dynamics

CRM, your web forms can submit data directly back into server. On'premlse’ partner hosted or CRM On-line!

CRM. » Call for a personal demo: 1-404-537-2320
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